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Practice Growth Through Social Media Marketing
The “Must-Haves” and the “Must-Dos”



I teach Social Media Marketing to MBA 
students at Brigham Young University’s 
Marriott School of Management in Provo UT. 

I’m the founder of My Social Practice, 
an agency that provides social media 
marketing content, strategy, and support 
to dental practices worldwide. 

I’m co-developer of Reviews That Matter, 
a system that helps practices get more 
Google reviews directly from inside 
their practices.



Top 
Challenge: 

Recruiting 
New 
Patients



Most 
Important 
Source 
for New 
Patients: 

Word-of- 
Mouth



Advertising 
Was Trusted 

Word-of-Mouth: 
Face-to-Face 

Getting Attention 
Was Easy

The “Golden Age” Of Advertising



Mass 
Marketing 
Funnel 

Numbers 
Game

Advertising

Mass Media

$$$



Smartphones brought Internet 
to the palms of our hands. 

Everyone became a publisher, 
and businesses were forced to 
participate in marketing.

What Changed Around 2007?



Smartphones brought Internet 
to the palms of our hands. 

Everyone became a publisher, 
and businesses were forced to 
participate in marketing. 

Businesses no longer controlled 
their own brand. 

What Changed Around 2007?



the 
WHY

the 
HOW

the 
WHAT



1960 – 2007
Your brand was  
defined by you!



Early Websites
Mass Marketing, Branding



“Like...” 
“Follow...” 
“Watch...” 

“Request...” 
“Subscribe...” 
“Participate...” 

“Share...” 
“Visit...” 

“Review...” 
“Support...” 

“Enter...” 
“Comment...”

Today
Participation

Early Websites
Mass Marketing, Branding



Today
Your brand is 
defined by others!

think

say 
tweet 
post 
share!

feel



Relationship Marketing

Tell 
 Friends

Their Friends 
Want Lovin’ Too

Love 
Your 
Patient





the 
WHY

the 
HOW

the 
WHAT



#dentist



#dentist
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WHY
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the 
HOW 1. 

2.

Must Haves:  (once)

Website Basics in Place 
Simple Suite of Tools

3. 
4. 
5.

Must Dos:  (ongoing)

Participate 
Create/Distribute Content 
Ongoing Reviews



1“Site structure is today’s 
       first immovable.”

1. Website Basics in Place
Must Haves

- Ryan Camomile, Infogenix



1. responsive 
2. structured for indexing 
3. blog functionality





22. Simple Suite of Tools
Must Haves

- Kelly Shelton, Boostability

“Tools are important, 
    but always secondary.”





FB Reach:  3,334



FB Reach:  3,334













Personal Profile Business Page



3 “Effective social media 
marketing doesn’t start online… 
    It starts inside your practice.”

3. Participate
Must Dos

- Jack Hadley





4  “If you simply build it, 
they WON’T come.”

4. Create/Distribute Content
Must Dos

- Jack Hadley



engages 
provides value

6 Great Content Characteristics 



engages

6 Great Content Characteristics 





engages 
provides value 
shares practice culture 
boosts clout

6 Great Content Characteristics 









engages 
provides value 
shares practice culture 
boosts clout 
demonstrates passion 
strengthens relationships

6 Great Content Characteristics 



55. Ongoing Reviews
Must Dos

  “This is one search 
factor over which you 
        have much control.”

- Rand Fishkin, MOZ 
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mysocialpractice.com/aapp




